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Digital Video/Total Video Hours Per Week

Video viewing Is shifting to digital,
especially among millennials

DIGITAL VIDEO VIEWING: Percentage of Total Video Viewing by Age Group MILLENNIALS (184) IABUITSE%Z0
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*Source: Nielsen, ComScore, MAGNA GLOBAL estimates US Data
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Brands are following suit and building content to tell their stories

EXPECTED CHANGE IN CONTENT MARKETING BUDGET
According to Business Professionals in Denmark
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Why the trend

1

The intersection of video and data gives
advertiserdhe opportunity to create stories
that arerelevant, andn fact, create multiple
seguential stories that address different
segments. One would almost argue that the
Investment in content should be amich asif
not more,than the investment In
programmatic media dollars
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GLOBAL PRESIDENT, CADREON
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But, what Is branded
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OUR DEFINITION:




Rather than asking marketers, we surveyel
globally to learn what
branded content Is, what they think about
it, and determine how effective It Is.



What CONSUMERSBInk about branded contert

How Is branded content perceived differently in different pa
of the world?

And, how does that translate INBRANDING EFFECTIVER

+ Google




Methodology

GATHERED
DEMOGRAPHICS
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Methodology

RANDOMLY ASSIGNED TO TEST CELL

f Video hosted on mockedp YouTube Page
f Videos andrands varypy country

BRANDED CONTENT-erreeeesaneees >
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